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Coke Zero Sugar

Motion Graphics, Advertising

This project involved creating a 30 second social media ad
and animated logo using only Adobe Animate and Adobe
[llustrator. | chose New Coca Cola Zero Sugar and went from
there. Many of their ads often use single color backgrounds
and simple imagery. Being limited to Adobe Animate, | de-
cided to put an emphasis on fun text treatment and timing
to my advantage after picking some snappy music. | ex-
panded upon this piece by creating some billboards in the
same style to advertise the product as well.

https://voutu.be/46_zb0OOtvGM






Arctic Sea Ice Fails to Refreeze by
Late October, Setting a New Record

At this rate, the Arctic will experience its first ice-free summer as early as 2035
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National Geographic

lllustration, Advertising

For this project, | was tasked with designing.a magaz\llr\wz iz\éer
and spread page based around a controversml |ks‘sue.mani °
to implement 3 different methods of physical P oto ma v\?as
lation meaning Photoshop was not allowed. This prOJ?l
expanded upon with the creation of a billboard as well.

| selected the topic of global warming as, plespijte the ew?gsnce,
many people still do not believe the seve_nty of it 9r thatiti .
even an issue. My methods of manipulat_lon were: collage, p
tocopying, degradation, and physical objects.
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RISING WEALTH

WEALTH GENERATION FOR RETIREMENT

THE POWER OF ACCUMULATION

SAVING

Saving is a simple concept to explain as it boils down to setting money aside to keep safe. This money
will typically only grow when you put your own money into the account and/or there is interest helping
your savings accumulate. This interest can be compounded which will happen quarterly, monthly, or
annually. Your money is safe and secure, nothing will happen to it unless you personally interfere.

RETURN

INVESTING

Investing is a potential way to increase your money. It involves buying investing products such as
stock, bonds, mutual funds, annuities, and more. The main goal is to sell these investments for a net
gain. Itis a risky move that leaves your money less secure but can have a greater pay-off than saving.




RISING WEALTH

WEALTH GENERATION FOR RETIREMENT

BUDGETING
RAINY DAY FUNDS DEFERRED GRATIFICATION
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Infographic Poster

Illustration, Print

Wealth generation may come across as overwhelming or even
boring. One way to combat this would be to create a more fun
way to digest this information and infographs can be quite ap-
pealing. So for this project, | had to create an infograph about
wealth generation for retirement and decided to go with a
pizza theme to create a different approach for the visuals that
could explain the given topics in a more familiar way.



J7 Habitat for Humanity-

of the Pine Belt

HOME » GET INVOLVED

~ WHO WE ARE RESTORE

Lend A Helping Hand

Habitat for Humanity depends on volunteers and donations to help provide for those in the
community. Whether you're making a donation, volunteering time, or are in need of a home, we
are here to make sure you have the tools and knowledge of how to support the community.

VOLUNTEER

DONATE

HOMEOWNERSHIP

FAQ

EVENTS

CONTACT US




» What is the purpose of Habitat for Humanity?

» How do I apply for a home?

» Can I volunteer and how do I?

» Privacy Policy

» Non-Proselytizing Policy

» Frequent Misconceptions

CONTACT US»

Habitat For Humanity

Habitat for Humanity is a non-profit organization dedicated to building homes for those in the
community who need it most. Learn about what we stand for and how to lend a hand to your
community.

VOLUNTEER DONATE RESTORE
Lend a helping hand in your community Your donations of any kind help us to Donate materials and lightly used or brand
and contribute to building homes.... ensure we can build a proper and clean new appliances and so much more...

home for those in need...

Application Dates

Application dates will be posted on our Facebook page.

FACEBOOK

Download Our The average family that is accepted into the Habitat program will wait 1 to 2 years before their home
Homeowner can be built. Once the home is complete, the applicant will purchase their home from Habitat for
Qualifications Humanity with an affordable mortgage through a low-income bank mortgage or directly from Habitat

for Humanity. Habitat only takes applications for this program once per year.

DOWNLOAD »

Habitat for Humanity
Redesigned Website

Web Design

This project took place over the course of a semester during my first Web
Design class. Our professor had gotten in contact with the manager of our
local Habitat for Humanity who were looking to update their update but
found it hard as they were a non-profit organization. It was a way for us to
work with a real client for experience and for a local organization to get a
new, better optimized website. My website was selected above others and |
worked one-on-one with the client to finish the now live website.

https:/www.pinebelthabitat.or






WHAT IS
SUN HIGH?

The Sun High Flora Expo is a
warm and welcome week-
end for people to gather and
discuss, purchase, see, or
swap different flora. Based in
Phoenix, Arizona (the lovely,
Valley of the Sun) we take
pride in hosting our event in
their famous Botanical Gar-
dens! Our logo is our pride. It
welcomes our audience and
draws them in! Which is why
we have some strict guidelines
for how to handle and use it.

OUR MISSION
STATEMENT

To showcase beautiful flora

to anyone with an interest, re-
gardless of knowlegde or age,

with the hopes of inspiring
them to love and care for the
flora around them.

SECTION 5:

PHOTOGRAPHY &
ILLUSTRATIONS

TAGS

The Sun High logos should be
viewed on the front of the tag
or at the top of the sticker.

SUN HIGH
FLORA EXPO

Sun High Plant Pot
$8.99

22313 9“

781911

9

SUN HIGH
FLORA EXPO

Sun High Plant Pot

$8.99

ol
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CLOTHING \

The Sun High tertiary logo
should be placed on the front
of the clothing towards the top
left. The logo should be small
enough to not be distracting
though it should still be clear.

Sun High Flora Expo

Branding, Publication, Advertising,
Print, Motion Graphics, Packaging

This large project centered around creating a branded event
from a selected city of our choice. | ended up selecting Phoe-
nix, Arizona from the list and looked into the city and what it
was known for. After discovering that they were home to the
Desert Botanical Gardens, | decided that would be a fun place
to host an event, specifically, a flora expo. Since the city was of-
ten referred to as, “the Valley of the Sun,” | took inspiration from
this nickname to create the name “Sun High.”

From here, | branded the event and created a style guide that
would provide rules on what could be done with the brand.
Advertising and campaign materials had to be created for the
expo as well. | designed tickets, a cactus Kit, a poster, a bro-
chure, and created a motion graphic commericial.

SUN HIGH
FLORA EXPO

SUN HIGH
FLORA EXPO

o
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INCLUDES:

STARTER POT,
SOIL, SEED PACKET,
BND INSTRUCTIONS
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THE GARDENS
FRIDAY: BAM-8PM
SATURDAY: 8AM-8PM
SUNDAY: 8AM-8PM

WAP! 2=
SATURDAY:
® 8AM-PM

ADMISSION IS ONLY 1 PLANT

Our plant swap is a classic for our event that vendors and
attendees flock to. Bring in a plant (or two, or ten) and see
what others have with them. If you see a plant you like, you
can offer to swap their plant for yours.

- Make sure to only bring healthy, mature plants. 1 1

« Plants will be looked over as needed to ensure quality.

- Any plant bought at the SELL event may not be swapped.

event ticket, or any day pass. Other activities include a Kid's

Zone, Guided Tours, Learning Stations, and much more! You 4 .

can walk through the Gardens as many times as you like /

throughout the day. &

The Desert Botanical Gardens will be open during normal
hours with extra activities added. These activities are available
with no extra charge so long as you have purchased a SEE

HOW IT WORKS:

- Bring in at least one plant. (Ensure it is healthy).

« Have your plant(s) inspected if needed.

- Browse what others have brought and ask questions.

+ Make a fair offer to someone with a plant that interests you
+ Allow others to make offers to you.

- Enjoy your new plant and keep on swapping!

https://voutu.be/O8W2AaUINBO . ’

THE GARDENS MARCH 11-13, 2022

BOTANICAL GARDENS,
PHOENIX, ARIZONA |

SUN HIGH
VISIT SUNHIGHEXPO.COM FLORA EXPO
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Single Use Sux

lllustration, Advertising

For this project, | had to pick a social issue and create a
poster advertising it. The catch? | could only use limited
materials related to the theme and was not allowed to make
a mark on the poster via painting, drawing, or printing. One
topic | felt could take full advantage of this limitation was
single use plastics, specifically, food plastics. From takeout
containers to water bottles, we use a lot of convenient yet
wasteful plastics. So | gathered plenty of supplies and cre-
ated a simple slogan knowing that finding letters for the
project would be the toughest part.

Using the same materials as seen in the poster, | also creat-
ed a billboard to help advertise in places people might litter.

- \-.
single use plastig&and othefyasteful
food packaging'@¥e becoming Wore of an
enviromental hazardghat fills our oceans
due to our need"for ¢onvenience.
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Podra Tee

Branding, Packaging, Publication

Pb&dra Tee (Estonian for “Elk’'s Path”) was a restaurant cre-
ated for a large project called “culture shock” where | had
to do research to properly make a restaurant representing
another culture. | selected Estonia, a small country located
in the Baltic. After selecting the name, | got to work on cre-
ating an identity system, restaurant packaging, and finally,
an investor lookbook.

For the packaging, a bread box, soup container, chocolate
bar, and carry-out bag where created after doing research
for a menu. An investor lookbook had to created and brand-
ed as a way to show potential investors why they should be
interested in helping my restaurant to expand its business.
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ENTREES

MULGIPUDER

Potatoes and groast mash with bacen and
soutéed onions. Topped with sour creom ond
served up with borley sousoges

PEA SOUP WITH
SMOKED PORK

A readitionol pea seup with eios, gorlic,
ond smoked pork bane

a
L

APPETIEZERS & LIGHT MEALS
SMOKED HERRING

KILUVOILEIB (SNACK).....57 [ ROSOLJE........... Belicharing s rpaed e ond
Smokedsprots on o bed of cream cheese, | Asalod mode with beetroor and RS

served on block rye bread ond topped with
chopped pickles and boiled eggs

BLACK BREAD

Block rye bread made in house ond served
wp with butter

FRIED CHEESE BALLS

Fried, authentic, Eesti Juust cheese served
with amade in house garlic sauce

herring. Topped with onions, pickles, pickles,
boiled eggs, and o dollap of sour creom

BUCKWHEAT
Abowl of fresh buckwheat

KILUVOILEIB

Smoked sprot sprots on o bed of eream
cheese served on black rye breod and
tepped with chopped pickles and boiled eggs.

ELK STEW

Ahearty elk stew with carrots, peas,
potatoes, and bulternut squash

PORK ROAST

Tender, slow roosted pork served with
soltened sauerkraut and carrots

SELJANKA

A soup censisting of meat ond pickeled
vegetables with tomotoes and onions

HAKKLIHAKOTLET

Meot potties consisting of beef, veal, and
pork fried up and served woth moshed
potatoes ond pickled red cobbage

KOMPOTT

Candied ruit mixed with $pi

Topped with whipped cream an d cinnamen

KOHUPIIMAKREEM

A delicious cheese curd eream with s
trowberries ond chocolate. Topped with
whipped cream and more strowberries

CHOCOLATE BAR

Dark chocolate with o cheese curd filling

Afermented beverage made from rye
breod, similar 1o root beer, (Non-alcoholic)

FOUNTAIN DRINK

Choose from Coca-Cole, Diet Coke,
Dr. Pepper, Root Beer, Pepsi, Sprite, or
Orange Fanto

COFFEE







An experience straight from the Baltic, Podra Tee is a growing
restaurant chain that aims to bring classic, genuine, Estonian cuisine
and culture to cities all around America. We strive in using fresh ingre-
dients and using authentic recipies.

We hope to open more restaurants like this so that more people can
have a true Estonian expeirence and learn to appreciate the culture.

ELK STEW

Fresh elK is the main ingredient in this stew alongside carrots, po-
tatoes, and butternut squash. Simmered to perfection, it’s gamey and
easy to start with if you are not used to wild game meat. Truly a hearty
classic that’s sure to warm anyone up on a cold day.

18



-

Gaming Cafe /

™4 A ‘L \::’,ﬂ
o e
DN 2
QX )\ |
NP < "
~ ‘. (J "f) 'k&‘



LaBorde Gaming Cafe x  +

(& c /Users/breannalaborde/Desktop/labordegamingcafe/index.htm

$USD >  CallUS:-+1601705770  <f OURLOCATION | 43CONTACTUS 20% off Entire Purchase Promo code: gamez

i;‘A‘LABORDE

‘)Gaming Cafe HOME GAMES MENU SEATING SHOP ABOUTUS CONTACT US Q  @amycat .

Web Design, Branding, Advertising

The purpose behind this project was to take the branding from
a previous project, rework it, and create a website for it along-
side a branded camypaign. The company of my choice was a
Critical Fun! tabletop gaming cafe | created and named after myself as
“LaBorde” matched quite well for a board game cafe.

Play great games for any size party.

Check out some of our titles below!

Campaign pieces such as t-shirts, stickers, and keychains were
BROWSE created for the use of customer purchase or employee wear.
Digital media was created to advertise the cafe as well from
social media ads to email blasts. Finally, a website was built to
host information from menu items, to seating, to even a list of
games. A functioning shop feature had to be included as well.

LaBorde Gaming Cafe x| + htt S OUtUbe WWU9 3-' '08

€« (] [Users/breannalaborde/Desktop/labordegamingcafe/seating.html

‘lLABORDE

“ —1 ' )Gaming Cafe HOME GAMES MENU SEATING SHOP ABOUT US CONTACT US Q  a@my Cart’

Please call ahead at least 24 hours in advance to book your requested table. Table reservations are not required but are reccommended for those with large groups or if you have a favorite spot

— —

Great Hall
sits 10+

Glass Throne Queen’s Court
sits 3 sits 5

Bathroom Little
Longue

S
Ay
>y

Sty

%

Bathroom

&)
sits 3 /
King's Corner Tiny
sits 6

sits 4
Bathroom




FREE KEYCHAIN OR T-SHIRT FOR
THE FIRST 15 GUESTS ON MAY 18TH!

The first 15 guests for Friday’s Dungeons and Dragons night
will receive one of the promotional items. Must be 13 years or
older and pay the $3 entry fee to be applicable for the item.

-
3 <S

-
)
4

® CRITICAL FUN

% i p: oa
5 ! . \% L ..a

—

D&D NIGHT THIS FRIDAY AT 6PM

1
@

HAPPY HOUR!!

ALL DRINKS HALF OFF
WEDNESDAY FROM 5-8

21
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MEN'’S ABUSE AWARENESS

JUST ONE Hlf
IS TOO MANY

1IN 4 MEN"

ARE ABUSE VICTIMS

MEN ARE 4X

LESS LIKELY TO REPORT IT

CALL 1-800-304-HELP

JUST ONE

[P

S I IREIUN
CALL 1-800-304-HELP

IS TOO MANY.

HIT

Visit pathtohope.org

EVE

ﬁ%‘nM OF ABUSE
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PATH OF
HOPE

MEN’S ABUSE AWARENESS

Path of Hope

Branding, Print, Advertising, Web
Design, Motion Graphics

For Capstone, | created an organization dedicated to men'’s
domestic abuse. Path of Hope was created to help solve
issues male victims face, such as alack of resources and the
need to spread awareness. Primarily aimed at male victims
of domestic abuse, a campaign was created to take use of
the online and in-person space to make sure anyone can
access these resources.

Path of Hope is mostly hosted on a website as they can
easily accessed by most people and makes returning for in-
formation relatively easy. To bring awareness and advertise

the brand, ads across different medias were created as well.

Information can also be easily found in the three different
motion graphics videos created for the organization.

See videos of the website and motion graphics videos below.

https://voutu.be/paSwWxKIVINI https://voutu.be/dEFtd2MnHP

https://voutu.be/aAuOQubRlre https://voutu.be/B2S3hBIWc-A
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1IN 4 MEN

ARE VICTIMS OF ABUSE

MEN ARE 4X

CAN BE VICTIMS EVEN TO‘

CANBEVI™™ ~OF

LESS LIKELY TO REPORT IT =\ r’"kl -r,-
| ECSS 1 IKE! ""’Q‘-DT IT )

e com b vicsions ol dasmestis whaste, ot ke vissimnses ral ok serbousdy by mvaeg poopbe os BT o i rran wil s lorm ol da busa. | 7wl Testore B ven b the i e e, Py
o 2 " up.” Hq: i owoikabla with Pail halHupq\ﬂwdmm p-hm oaem dap HOPE iow men repwnr cifony o halp s penibrble wit Pathof Hops, Your destiratien,  pok a0 reew dey, Hopge T i sk i, el v bk w1 hn..wmpm it @ path B sm day. 6
Call 2o bt w1 1 B0 S04 HELP oo olait Call our hatlin ot |. 8440304 HELP ar visin pathehope.org for mers infsrmetisn

ARE ABUSE VICTIMS

LESS LIKELY TO REPORT IT

PATH
Hopﬁ '

CALL 1-800-304-HE;P Visit pathtohope.org




1IN 4 MEN
ARE VICTIMS OF ABUSE

MEN ARE 4X

LESS LIKELY TO REPORT IT
CALL1-800-304-HELP

PATH oF
il

9

YOUR DESTINATION,
A PATH TO A NEW DAY
SPEAK UP AGAINST MALE ABUSE

26

i)-lfg%’(ﬁ HOME GET HELP DONATE

YOUR DESTIN,

Speak up égéinst -m_alé dom

1-800-304-HELP

You are not less of a man for seeking help

We are always here to listen

| realized that my struggles were to be
taken seriously and | spoke up.

| was worried that people would make fun of me
for revealing that | was being hit by a woman. After
seeking help and getting out of that situation, | see
now that | was never alone, that | am to be taken
seriously as a victim. It’s so important to talk to
friends and fid resources that will help you.

‘GET HELP

READ MORE STORIES

GET INVOLVED

GET HELP

D

ABOUT US
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The Way Through
the Woods

Motion Graphics

SSEMME

This project involved having to select a poem of my choice,
record myself reading it, and apply motion graphics in a way

| saw fit. | selected Rudyard Kipling's “The Way Through the
Woods,” as | enjoyed his writings in the “The Jungle Book” and
wanted to see what else he had done. | had to gather stock
footage and piece it together in a coherent manner.

To make the footage appear consistent, | employed the use of
color grading. This technique also came in handy when con-
verting footage from day, to evening, to night.

https://voutu.be/WiztwOXaxuo




About me

I'm originally from Slidell, LA and found myself getting into painting and
drawing at age 9 after seeing student work from a local studio. Since

then, I've been growing my skills as an artist and eventually, as a designer.
Throughout my time at USM, | took classes in to learn Branding, Advertising,
[llustration, Motion Graphics, Web Design, Bookbinding, and many more. |
am a passionate worker who is dedicated to their work. In my spare time,

| love playing video games, sketching comics, reading fantasy books, and
hosting movie nights with friends.

Some of my personal achievements include having won two regional AD-
DYS (Silver and Student Judge'’s Choice), redesigned the website for a local
Habitat for Humanity Organization, and a few smaller awards.

Education:

University of Southern Mississippi

Bachelor in Fine Arts with an emphasis in Graphic
Design (2018-2022)

Honors:

ADDY Awards (Local, 2022)

Student Judge's Choice
Silver ADDY

USM Art and Design Student Show (2022)

2nd place (Motion Graphics/Web design)
Honorable Mention (Motion Graphics/Web design)

Academic Honors

President’s List

Dean's List

Academic Excellence Scholarship (2018-2022)
Rosalie Ferlise Art Scholar (2019-2020)
Finnegan Scholar (2019-2020)

Habitat for Humanity Site Redesigner (2020-2022)

Was selected above others to redesign the website
for Habitat for Humanity of the Pinebelt. Communi-
cated between client and the professor to create a
website that was easy to navigate and informative.

* References provided upon request

breannalaborde.com
contact@breannalaborde.com

(985) 285-2613

Volunteering:

Habitat for Humanity (2020-2022) (75+ hours)

Habitat of Humanity of the Pinebelt Website Rede-
signer. Was selected above others to further develop
a live website as volunteer work that accumulated
to over 75 hours. Communicated between the client
and my professor to further advance development
and receive updates for the website. Remained
dedicated and empathic towards client and worked
around their busy schedule to implement updates.

Student Design Work for Petal Public Library

Produced design work alongside my fellow class-
mates to create a small campaign series for an event
dedicated to Will Eisner. Selected works were to be
displayed in the library during said event.

Affiliations:

USM Fight Club (Stage Combat Club) (2018-2020)

SRills:

- Adobe Suite
Motion Graphics
Web Design
Painting
Drawing

29



thank you for viewing!



